First Quarter 2022

A note from the CEO ...
now a matter of waiting for the decision
that will shape how we
go forward.
On 22 March 2022, the
ARB held its 4th AGM –
a significant milestone
for an organization
that grew from the
ashes of the ASA into
an internationally recognised body for self
regulation of advertising in South Africa.
But that is not to say
that we don’t still face
challenges – and the
biggest challenge of
2021 was the court
case between ourselves and Bliss
Brands, in which the
constitutionality of our
jurisdiction was questioned. The matter was
heard by the Supreme
Court of Appeal on 1
March 2022, and it is

The early part of 2022
has, however, highlighted the high regard
that the ARB is held in
by the larger industry.
We have taken part in
the SAHRC enquiry into racism, made submissions on the White
Paper on Audiovisual
Content Services, and
engaged in an exciting
problem solving proposal with the Competition Commission.
Internationally, we became a full member of
ICAS and I took part in
the ICAS working
group on its future legal status. Our funding
base continues to
grow, and our complaints handling remains, I believe, a cen-
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tre of unrivalled excellence in terms of consumer protection.
In this newsletter we
share our exciting
launch of the Responsible Marketer campaign, share our 2021
stats and introduce
you to our new Chair,
Sadika Fakir, as well as
starting a series of introductions to our inhouse team – starting
with yours truly.

Inside this issue:

Remember, my emails
are always open –
gail@arb.org.za.

Warm regards

Gail
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First Quarter 2022
LAUNCH OF THE RESPONSIBLE ADVERTISER & AGENCY
Over the next few
months we will be
reaching out to you –
our community – as we
roll out the Responsible Advertiser and
Agency campaign.

A Responsible Agency
is an agency that binds
its clients to the decisions of the ARB, and
provides the ARB with
a contact channel.

In a nutshell, a Responsible Advertiser is a
brand that has committed itself to abide by
the Code of Advertising
Practice and the decisions of the ARB.

We are so excited to
use this campaign to
illustrate – to the consumer, to government,
to industry – that the
South African marketer
is committed to ethical,

Simple?

2021 STATISTICS
There’s nothing nicer than a nice graph – is there? Here’s 2021 at a glance!

Complaints 2021
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consumer centred values and behavior.
Please feel free to contact us for more information!

First Quarter 2022

OVER 80% RESOLVED WITHOUT
NEED FOR FORMAL
DECISION
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NEWS— WINE TIME ONLINE
Probably the decision
that has caused the
most debate this quarter is the recent Wine
Time matter!

of consumption.
The Directorate further
contemplated that the
sexualised depiction of
the woman is creating
the impression that the
alcohol in some way
enhances sexual performance or encourages sexual activity.”

The Directorate found,
“The Directorate believed that the depiction
of the young woman
having wine poured into
her mouth does not depict responsible consumption of an alcoholic
beverage – either in
terms of volume or pace

You can read the full
decision on our website.

MAC CHARTER COUNCIL
We were most excited to take part in the launch of the MAC Charter Council, and Gail reports that
Minister in the Presidency, Mondli Gungubele, gave an inspiring but also very amusing address on the
importance of the Council in ensuring transformation in the industry.
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MEET THE INCOMING CHAIR OF THE ARB BOARD – SADIKA FAKIR
Sadika Fakir, Integrated Media
& Digital Director at Tiger
Brands, is a firm believer of
integrated and seamless marketing communications that
focus on the customer.
It is this customer focus that
makes her an ideal Chair for
the ARB, which has consumer
protection at its core. Sadika is
one of the MASA representatives on the ARB Board, bringing her 17 years of experience
to the table.

pher), creating awareness around
the rehabilitation of pit bulls and
big cats, and just generally making the most of every minute of
the day.
The ARB Board is excited to face
2022 with Sadika at its helm.

That’s not all Sadika likes to
bring to a table – she has a
passion for food, and tells us
that she is a feeder with a passion for all things cooking and
food.
Sadika stresses the importance of personal development and learning. She says
that It’s important to remain
curious to future proof oneself
in these changing and erratic
times.
She has her BCOM Honours in
Marketing (Cum Laude) and is
a designated Chartered Marketer through the Marketing
Association of South Africa.
Her personal goals include
building on her passion for
food, growing her relationship
with God, teaching her children the skill of photography
(she is a self-taught photogra-
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MEET OUR TEAM - GAIL SCHIMMEL CEO
Most of you know Gail
either from meetings
begging you for money,
or from emails begging
you for responses to
complaints, or from TV
and radio interviews
where she secretly
wants to beg everyone
to just leave her alone.
Here’s a little bit more
about the CEO of our
national advertising selfregulatory body. Gail has
four degrees – mostly
because she was a bit
confused about what
she really wanted to do
with her life – with her
highest qualification being a Master’s degree in
Law (ask her to tell you
the story about her final
exam which she thought
was open book, but
wasn’t!) She is an admitted attorney and has occasionally actually tried
to work in the profession
over the years, but quite
honestly hates it. Her
passion when it comes
to law has found a home
in advertising regulation,
and her current job as
CEO of the ARB brings
her challenges and fulfilment. . . most days.

Many of you will know that
Gail is also a novelist. She
has 6 published novels in
her own name, and 5 (and
counting) writing with others. Her latest project,
Chasing Marian, written
with Amy Heydenrych,
Qarnita Loxton and Pamela
Power is currently on best-

seller lists across the country.
Like Chair Sadika, Gail loves
to cook and loves her pets.
She’s married, and is a
hands on mom, with two
teen/tweens - she will often
refuse a meeting because
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she has to fetch them
from school.
“Women need to own
their dual roles, and not
feel apologetic for being
parents first and foremost. Men never apologise for putting their kids
first,” Gail says, at almost
any given opportunity.
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CONTACT US

DIRECTORS
Gail Schimmel (CEO)

Block 4, Albury Office Park, 1

Sadika Fakir (Chair)

Magalieszicht Road, Dunkeld West,

Karabo Denalane (Vice Chair)
Andrew Allison

2196, South Africa

Chris Borain

NPC 2018/528875/08

Gareth Leck

(011) 593 3104

Nthabiseng Motsoeneng

info@arb.org.za
arb.org.za

Martin Neethling

ADVERTISING APPEALS COMMITTEE
Hamilton Ngwako Maenetje

@ARB_SouthAfrica

Andrew Allison
Jared Cinman

Advertising-Regulatory-Board

Alison Deeb
Sarah Dexter
Sadika Fakir
Natasha Maharaj
Siya Motha
Lesiba Sethoga

FINAL APPEALS COMMITTEE
Judge Bernard Ngoepe
Chris Borain
Gareth Leck
Martin Neethling
Thandeka Nhleko

OUR OFFICE
Stephan Kotze
Phumzile Mhlongo
Yasmin Laher

‘’Consumer protection through responsible
advertising’’
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